
Digitally savvy grocers will have the jump on 
their competitors by leveraging the power of 
deeply personalized, compelling offers to entice 
customers back into store when the time is right. 
Through harnessing the power of data, customer 
profiles can be targeted to drive specific 
outcomes, winning back lapsed customers, 
increasing engagement, or in this instance 
encouraging customers to resume their weekly 
in-store shop.

Plexure enables brands to engage their customers 
with compelling offers which are highly customized 
to their unique preferences. This data-led approach 
incorporates a range of sources to recommend 
offers that will resonate with each individual 
customer. This approach moves brands away 

from their reliance on mass offers, blanketed to 
their total customer base. Initial results within the 
grocery sector have been promising, validating 
the immense opportunity for brands wanting to 
increase their engagement metrics, and see uplifts 
in average basket size, frequency of visit and loyalty.

Transforming the grocery customer 
journey with personalization
The grocery landscape is rapidly changing with a significant shift 
toward online shopping becoming the preference of a wider number of 
shoppers as a response to COVID-19. 

Interested in finding out more? 
Check out the fireside chat with grocery client, 
Ahold Delhaize-owned Super Indo, to hear how 
Plexure has transformed their customer journey 
via a customized mobile app.
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42%
increase in online 
shopping
A Gartner Study1 investigating shopping trends in 
the COVID-19 era has found 46% of people have 
increased online shopping frequency as a response 
to the pandemic.

31%
of households bought groceries 
online in March
This is supported by a similar Brick Meets Click survey2  
finding that 31% of US households totaling around 39.5 
million consumers, ordered groceries online in March 
2020, compared with 13% in August 2019. 

94%
of consumers miss shopping in-store
Interestingly, most consumers still yearn for elements 
of shopping in-store, with only 6% of those surveyed 
stating they don’t miss shopping in-store at all 
according to the Gartner Study.
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https://www.plexure.com/resource/webinar/virtual-roundtable-super-indo/
https://www.gartner.com/en/marketing/research/grocery-us-2020
https://www.brickmeetsclick.com/how-will-covid-19-affect-growth-of-online-grocery--what-retailers-can-do-to-improve-the-experience
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